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CLASS SYBCOM (Entrepreneurship)
SEMESTER 111
COURSE NAME PRODUCT DESIGN AND TOTAL QUALITY
MANAGEMENT
COURSE CATEGORY MAJOR
COURSE CODE U25CE3MJ01
COURSE CREDIT 04 (1 Credit-15 Lectures; 1 Lecture is 60 Minutes)
Sr. No. Course Objectives
L Introduce the leaders to the concept of product design and development, and the
various aspects of quality and how the perception of quality is impacted by
various internal and external factors.
2, Explain the learner the concepts TQM and discuss the dimensions of quality in
product design.
3. Discuss and demonstrate to the learner the planning and concept design phase
of product development.
4. Help the learners formulate the detail design, testing and refinement as well as
production ramp-up and quality checkpoints phases of product development.
Sr. No. Course Outcomes
it The learners will be introduced to the concept of product design and
development, and the various aspects of quality and how the perception of
quality is impacted by various internal and external factors.
2. The learners will be able to explain the concept of TQM and associate the
various dimensions of quality in product design.
3. The learners will be able to relate to the planning and concept design phase of
product development and experiment with it in their practical activities.
4. The learners can device a detail design, testing and refinement as well as
production ramp-up and quality checkpoints phases of product development.
Modules at a Glance
Sr. No. Module No. of
Lectures
1. Introduction to Product Design and Quality 15
2 Total Quality Management and Dimensions of Quality in Product 15
Design
3. The Product Design & Development Process (Phase 1 & 2) 15
4. The Product Design & Development Process (Phase 3,4 & 5) 15
Total 60




Sr. No.

Module

Introduction to Product Design and Quality

Product Design
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Characteristics of Successful Product Development

Product quality

Product cost

Development time

Development cost

Development capability

Who Designs and Develops Products?

Marketing

Design

Manufacturing

Duration and Cost of Product Development

The Challenges of Product Development

Trade-offs

Dynamics

Details

Time pressure

Economics

Creation

Satisfaction of the needs

Team diversity

Team spirit

What is quality?

What is Quality?

Creating a Competitive Advantage

Understanding the Demand Landscape

Choosing the Competitive Space

Defining and Creating Competitive Advantage

Philosophy of Quality

Various popular theories of TQM (The Received Wisdom on TQM)
Evolving the Philosophy of Quality
Perception Process

The Psychology of Perception

Effects of Culture on Perception
Understanding the Expectations and Biaseg
The Aspects of Quality
The Five Aspects of Quality {
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$ Quality Management and the Customer
§ Quality Results and the Customer
§ A Framework for Quality

Total Quality Management and Dimensions of Quality in Product Design

Philosophy, principles and concepts of TQM

The foundation and the four sides of the TQM pyramid

Focus on the customer and the employee

Focus on facts

Continuous improvements

Everybody’s participation

Quality management systems and standardization

The concept of system

Quality management systems

Joharry’s new window on standardization and causes of quality failures

Standardization and creativity

ISO 9000 and BS 5750—a stepping stone to TQM?

Methods of Total Quality Management

Tools for the quality journey
§ The seven tools for quality control

Check sheets

The Pareto diagram

The cause-and-effect diagram and the connection with the Pareto diagram
and stratification

Histograms

Control charts

Scatter diagrams and the connection with the stratification principle

Flow Charts

Relationship between the tools and the PDCA cycle

Process Improvement Methods and Tools

Continuous Improvement

Improving Production Effectiveness, Efficiency and Productivity

Process Improvement Methodologies

Dimensions of Quality in Product Design

Product Quality

The Performance Dimension

The Features Dimension

The Reliability Dimension

The Conformance Dimension

The Durability Dimension

The Serviceability Dimension




The Aesthetics Dimension

The Creativity Dimension

Product Design and Commercialization
The Perception of Product Quality
Implications to the Customer

Service Quality

Relativity Dimension

Responsiveness Dimension

Assurance Dimension

Empathy Dimension

Tangibles Dimension

Ease of Use Dimension

Service Design and Commercialization
The Perception of Service Quality
Customer Awareness

The Framework for Service Design
Integrating All Components of Quality
Product Offering as a Bundle of Attributes
Ascertaining Customer Views
Bringing ldeas to Fruition

Quality as a Dynamic Concept

The Price-Quality Relationship

The Product Design & Development Process (Phase 1 & 2)

Phases of Product Development
Phase 1: Planning
§ Identify product portfolio(s)
: New products
Derivatives of existing products
Incremental improvements to existing‘products
Fundamentally new products
§ Process
Identify opportunities.
Evaluate and prioritize projects.
Allocate resources and plan timing.
Complete pre-project planning.
Reflect on the results and the process.
Phase 2: Mapping Concept to Customer Need
§ Concept Development
Identifying customer needs

0 Gather raw data from customers.




Interpret the raw data in terms of customer needs.
Organize the needs into a hierarchy.

Establish the relative importance of the needs.
Understand the product perception and expectation
Establishing target specifications

Prepare the list of metrics.

Collect competitive benchmarking information.
Set ideal and marginally acceptable target values.
Reflect on the results and the process.

Setting the final specifications

Develop technical models of the product.

Develop a cost model of the product.

Refine the specifications, making trade-offs where necessary.
Flow down the specifications as appropriate.
Reflect on the results and the process.

Concept generation, selection and testing

Clarify the problem

Gather information

Brainstorm with them

Explore systematically

Integrate subproblem solutions for the total solution
Prepare the selection matrix

Rate the concepts

Combine and improvise if required

Finally select the concept
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The Product Design & Development Process (Phase 3,4 & 5)

Phase 3: Detail Design

§ Prepare the product architecture

§ Prepare an Industrial design as per the customer needs

§ Design with Environment in mind
Modeling and Prototyping

§ Plan and prepare prototype

§ Design a robust product

§ Formulate an Intellectual property strategy and plan
Phase 4: Testing and Refinement

§ Identify the survey population and survey forma

§ Measure the customer response

§ Interpret the results

Perform an economic analysis
Benchmarking of competitive products




Phase 5: Production and Quality Checkpoints
Production Ramp-Up

Drivers for production ramp-up

Relationship between ramp-up product development and performance
Timeliness and visibility of data

Effective integration with customers and suppliers
Measures to indicate production performance
Quality checkpoints and quality control points
Measurement of customer satisfaction

Quality measurement in product development
Quality costing

Benchmarking

The PDCA circle of benchmarking
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Brief description of the Phases of Product Design & Development covered in Unit 3 and
Unit 4:

The Phase 1 is an activity that includes the groundwork being done before a product is formally
approved and resources are allocated to it. The product portfolio includes the filtering of the
product ideas that the organization may take forward for detailed study. This stage will answer
the critical questions like the target market segments, technologies, financial targets and so on to
consider while designing the products.

The Phase 2 concentrates on mapping concept to the customer needs after detailed
understanding of the customer problem and requirements. The Phase stresses on the importance
of understanding the customer perceptions as well as the expectations prior to finalizing the
product specifications.

The Phase 3 includes the detailed product architecture, modelling and prototyping of the
finalized product/concept from the previous phase.

The Phase 4 includes the testing and refinement of the product. This phase also includes the
review of the feasibility analysis of the product, prior to taking up the production of the product.

The Phase 5 finally includes the detailing of the activities that need to be taken up ramping up
the production. It also includes a look into the quality checkpoints and benchmarking the ensure
that the final product is in line with the outcome from the previous phases.

Reference Books:

° Product Design and Development, Fifth Edition, Karl T. Ulrich, Steven D. Eppinger,
2012

) Managing Quality, Fourth Edition Edited by Barrie G. Dale, 2011

@ The Perception of Quality, Mapping Product Service Quality to Consumer
Perceptions, George N. Kenyon - Kabir C. Sen, 2015




B Fundamentals of Total Quality Management Process analysis and improvement by Jens

J.Dahlgaard, Kai Kristensen and Gopal K.Kanji, 2002

SCHEME OF EXAMINATION
The scheme of examination shall be divided into two parts:
Internal assessment 40% i.e. 40 marks
Semester end examination 60% i.e. 60 marks
(A) Internal Assessment 40 marks

Description Marks
Internal tests of 20 marks each
Q.1 Multiple choice Questions/True or False - 10 Marks 20
Q.2. Attempt 2 questions out of 3 questions (5 marks each)- 10 Marks
One Project and Viva voce/Presentation/Case studies/Assignments 15
Attendance and Class behavior 05
Total 40

B) Semester end examination 60 marks
PAPER PATTERN

Duration: 2 hours

Total Marks: 60

Q.1. Brief Answer (Attempt 1 question out of 2 question)

15/ 8 & 7 Marks

Q.2. Brief Answer (Attempt 1 question out of 2 question)

15/ 8 & 7 Marks

Q.3. Brief Answer (Attempt 1 question out of 2 question)

15/ 8 & 7 Marks

Q.4. Brief Answer (Attempt | question out of 2 question)
OR

Q.4. Short Notes (Attempt 3 question out of 5 question)

15/ 8 & 7 Marks

5 Marks * 3 = 15 Marks

Total

60

Passing criteria: Minimum 40% in Internal (16 out of 40) and 40% (24 out of 60) in semester end

examination.
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CLASS SYBCOM (Entrepreneurship)

SEMESTER 11
COURSE NAME ROLES IN START-UPS AND FUNCTIONALITY
COURSE CODE U25CE3MJ02

COURSE CATEGORY | MAJOR

COURSE CREDIT 04 (1 Credit-15 Lectures; 1 Lecture is 60 Minutes)
Sr. No. Course Objectives
l. To introduce startup ecosystem, stakeholders and their importance.
i To explain various activities / responsibilities involved in a startup to make it a
successful venture.
3: To understand the different roles in startup and required skillset to manage the
roles effectively. .
4. To understand the importance and impact of decision-making on success of a
startup.
Sr. No. Course Outcomes
1. Leamners will be able to explain the startup ecosystem, stakeholders in startup
ecosystem, factors affecting the startup ecosystem and networking.
Learners will be able to select the responsibilities involved in a startup.
3: Learners will be able to demonstrate the different roles in startup and their
responsibilities.
4. Learners will be able to analyze the importance of decision-making and impact
created out of decisions made by team/individual.

Modules at a Glance

Sr. No. Module No. of Lectures

I Introduction to Startup ecosystem and important 10
stakeholders.

2. Activities in a Startup — Activities in a startup for reaching 15
milestones

3. Different roles in startups and skillset 15
Impact of right decision-making and Case Studies 20
Total 60

Introdon to Start Ecosystem
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*What is an Ecosystem

*Importance of ecosystem

*Objective of an ecosystem

=approach towards an ecosystem

*Why startups fail

Important stack holders in an ecosystem
*Who are stack holders?

«Identifying the right stack holder for a sector
«Importance of a stock holder in an ecosystem

Activities in a Startup

*Market Research

*  Product market fit
*Fund rais.ing

*Fund Management
*Market Analysis
*Future Prediction

*Market Analysis

*Operations Management

.. Roles & Responsibilities in a Startup
*CEO - Chief Executive Officer

*CTO - Chief Technical Officer
*COQO - Chief Operating Officer

*CMO - Chief Marketing Officer f .Jf ;'E,W; 2
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*CXO - Chief Experience Officer

*  CGO - Chief Growth Officer




*CPO - Chief Procurement Officer
*BDM — Business Development Manager
*CFO - Chief Financial Officer

*CIO - Chief Information Officer

*CCO - Chief Communications Officer

ecsio Making in Sartups
*Objective

*Data Analyzation

«Impact of Decision Making

0 Positive Impact

0 Negative [mpact
*Decision making on prediction
Case Studies

*Case studies of Successful Companies

*Case studies of Unsuccesstful Companies

Reference Books:

° “Startup CEO — A Filed Guide to Scaling Up Your Business” by Matt Blumberg

“STARTUP CXO” by Matt Bluberg with Peter M.Birkeland
° “Startup Life” by Brad Feld, Amy Batchelor

SCHEME OF EXAMINATION
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The scheme of examination shall be divided into two parts: £ ,." NERUL N2

Internal assessment 40% i.e. 40 marks
Semester end examination 60% 1.e. 60 marks
(A) Internal Assessment 40 marks

Description

Marks

Internal tests of 20 marks each
Q.1 Multiple choice Questions/True or False - 10 Marks
Q.2. Attempt 2 questions out of 3 questions (5 marks each)- 10 Marks

20

One Project and Viva voce/Presentation/Case studies/Assignments

15




Attendance and Class behavior 05

Total 40

B) Semester end examination 60 marks
PAPER PATTERN

Duration: 2 hours Total Marks: 60

Q.1. Brief Answer (Attempt 1 question out of 2 question) 15 /8 & 7 Marks

Q.2. Brief Answer (Attempt 1 question out of 2 question) 15 /8 & 7 Marks

Q.3. Brief Answer (Attempt 1 question out of 2 question) 15/ 8 & 7 Marks

Q.4. Brief Answer (Attempt 1 question out of 2 question) 15 /8 & 7 Marks
OR
Q.4. Short Notes (Attempt 3 question out of 5 question) 5 Marks * 3 = 15 Marks

Total . 60

Passing criteria: Minimum 40% in Internal (16 out of 40) and 40% (24 out of 60) in semester end
examination.
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CLASS

SYBCOM (Entrepreneurship)

SEMESTER 11

COURSE NAME MARKETING MANAGEMENT
COURSE MINOR

CATEGORY

COURSE CODE U25CE3MI01

COURSE CREDIT 04 (1 Credit-15 Lectures; 1 Lecture is 60 Minutes)

Sr. No.

Course Objectives

1.

To familiarize the learners about various facets of marketing management helping
them plan and execute marketing strategies.

To explore different approaches of marketing research for better marketing
insights.

To develop an understanding of the brand concepts in real-life settings.

To understand the practices of marketing communications providing a managerial
framework for Integrated Marketing Communications planning.

Course Outcomes

Learners will demonstrate effective understanding of relevant functional areas of
Marketing Management and its application for the new realities.

Learners will be able to understand the process of marketing research and analyze
the data to capture market insights.

Learners will be able to describe the process and methods to create strong brand
positioning, brand identity and brand equity.

Learners will be able to understand the theory and techniques applicable to
marketing communication functions in order to evaluate a company’s marketing
and promotional situation and tie this to the company business goals.

Modules at a Glance

Sr. No.

Module No. of Lectures

15 Understanding Marketing Management 15

2: Capturing Marketing Insights and Connecting with 15
Customers

3. Building Strong Brands and Creating Value 15

Communicating and Delivering Value and Conducting 15
Marketing Responsibly for Long-Term Success

Total 60




Teachings of Indian philosophy for Marketing
Defining Marketing for the New Realities
Developing Marketing Strategies and Plans
Creating Long Term Loyalty Relationships

Collecting Information and Forecasting Demand
Conducting Market Research

Analyzing Customer Markets

Analyzing Business Markets

Tapping into Global Markets

Identifying Market Segments and targets
Crafting the Brand Positioning

Creating Brand Equity

Addressing Competition and Driving Growth
Designing and Managing Services
Introducing New Market Oflerings

Designing and Managing Integrated Marketing Communication
Managing Mass Communications

Managing Digital Communications

Managing Personal Communications

Designing and Managing Integrated Marketing Channels
Managing Retailing, Wholesaling and Logistics

Managing Holistic Marketing for the Long Run

Reference Books:

o Marketing Management | marketing cases in the Indian context | Fifteenth Edition | By

Pearson 2017 by Philip Kotler, Keven Lane Keller

° Managing by the Bhagavad Gita, Timeless Lessons for Today’s Managers, by Satinder

Dhiman and A. D. Amar, 2019

SCHEME OF EXAMINATION

The scheme of examination shall be divided into two parts:

Internal assessment 40% i.e. 40 marks
Semester end examination 60% i.e. 60 marks
(A) Internal Assessment 40 marks




Description Marks

Internal tests of 20 marks each
Q.1 Multiple choice Questions/Truc or Falsc - 10 Marks 20
Q.2. Attempt 2 questions out of 3 questions (5 marks each)- 10 Marks

One Project and Viva voce/Presentation/Case studies/Assignments 15
Attendance and Class behavior 05
Total 40

B) Semester end examination 60 marks

PAPER PATTERN

Duration: 2 hours Total Marks: 60

Q.1. Brief Answer (Attempt 1 question out of 2 question) 15/ 8 & 7 Marks

Q.2. Brief Answer (Attempt 1 question out of 2 question) 15/8 & 7 Marks

Q.3. Brief Answer (Attempt 1 question out of 2 question) 15/ 8 & 7 Marks

Q.4. Brief Answer (Attempt 1 question out of 2 question) 15/ 8 & 7 Marks

OR

Q.4. Short Notes (Attempt 3 question out of 5 question) 5 Marks * 3 = 15 Marks
Total 60

Passing criteria: Minimum 40% in Internal (16 out of 40) and 40% (24 out of 60) in semester end
examination.




CLASS

SYBCOM (Entrepreneurship)

SEMESTER 11

COURSE CATEGORY | OPEN ELECTIVE

COURSE NAME LEGAL FRAMEWORKS FOR ENTREPRENEURS
COURSE CODE U25CE30E01
COURSE CREDIT 02 (1 Credit-15 Lectures; 1 Lecture is 60 Minutes)

Sr. No. Course Objectives

1 To familiarize upon various business structures and their regulations.

2; To develop a deep understanding on Private Limited and Association of Persons,
discover the differential scope of Public Limited and Public Trusts.

Sr. No. Course Outcomes

1% Learners will discover the entire list of different legal entities and the governing
law for various business structures.

2 Learners will determine the contextual understanding upon the right of ownership,
extent of liability and legal impact. They will also be able to distinguish different
ways of business expansion by using bank services, reporting, and other
compliances other than taxation.

Modules at a Glance
Sr. No. | Module No. of Lectures
1. Introduction to Design Thinking 15
2. Devise Solution and Determine Feasibility of the Solution 15
Total 30

Proprietorship & Partnership

Business Structures in India
Applicable Law to the respective business structures
Industry wide Regulators

Applicable Acts
Ownership
Liabilities

Business Association
Finance

Insurance




Banking
Compliance

Applicable Acts
Ownership

Liabilities

Business Association
Finance

Insurance

Banking

Compliance

Public Limited & Public Trusts

Applicable Acts
Ownership
Liabilities

Business Association
Finance

Insurance

Banking

Compliance

Reference Books:

Company Law, Eastern Book Company by Dr. Avtar Singh

Datta on the Company Law, Lexis Nexis by C.R. Datta

Guide to the Companies Act, Lexis Nexis by A. Ramaiya

Company Law, Kalyani Publishers by K.C. Garg, R.C. Chawla, Vijay Gupta

SCHEMEOF EXAMINATION

The scheme of examination shall be divided into two partS'

* Internal assessment 40%i.e.20 marks

= Semesterendexamination60%i.e.30marks

(A)Internal Assessment 20 marks

Description Marks

Internaltestsof1 Omarkseach 10
Q.1.Multiple choice Questions/True or False- 10 Marks

One Project and Vivavoce/ Presentation/ Case studies/Assignments/Class activity 5




Attendance and Class behavior 5

Total 20

B) Semester end examination 30 marks

PAPER PATTERN
Duration: 1 Hour TotalMarks:30
Q.1 10marks OR10 marks 10
Q.2 10marks OR 10 marks 10
Q.3 10marks OR10 marks 10
Two short notes out of four for 5 marks each or numerical or case study
Total 30

Note:
Q.1,2 -10marks question may be divided into sub questions if required.
Q.3 May include theory(short notes)/Numerical/Case study in one of the options.

Passing criteria: Minimum40% in Internal (8 out of 20) and 40% (12 out of 30) in
semester end examination.




CLASS SYBCOM (Entrepreneurship)

SEMESTER 11

COURSE VSC

CATEGORY

COURSE NAME INTELLECTUAL PROPERTY RIGHTS: LAW AND
PRACTICE

COURSE CODE U25CEVSCO01

COURSE CREDIT 02 (1 Credit-15 Lectures; 1 Lecture is 60 Minutes)

Sr. No. Course Objectives
I; To explain the concept of IPRs, its types, national and international regime related
to IPRs
2. To explain laws and process related to IPR
Sr. No. Course Outcomes
1z Learners will be able to understand the concept of IPR, its types and
national/international regime for protection of IPRs
2. Learners will be able to understand laws and procedures related to 1PR protection.
Modules at a Glance
Sr. No. | Module No. of Lectures
Il Overview of Intellectual Property 15
2; Laws and Procedure related to IPR 15
Total 30
Sr. No. MODULES
1 Overview of Intellectual Property

Introduction and need for Intellectual Property rights (IPR)

Types of IPRs- Patents, Trademarks, Copyrights, GI, Trade Secrets etc.
IPR in India- Genesis and Development
Economic analysis of IPRs

Advantages and Disadvantages of IPRs

Need for Private rights v/s Public Interest
Criticisms of IPRs

International Regime related to [PRs- TRIPs and other
Treaties/conventions(WIPO, WTO, GATTS)

Laws and Procedure related to IPRs




° Patents and Copyrights- Subject matter

° Non Patentable subjects matter

° Registration process, terms of protection and ownership rights of
copyrights

o Concept of Trademarks- Different kinds of marks

° Registration process and Non registerable Trademarks

° Rights of holder, assignment and licensing, protection against
infringement of trademarks

® Protection for Layout Design and Industrial Design

° Protection for Geographical Indication and Plant varjeties

o India’s new IP policy of 2016

° Indian Government steps and schemes for promoting IPRs

L Practical challenges in IPRs- Digital Economy, E-commerce,
Biotechnology and Nanotechnology

Reference Books:

e Kline, David. The Intangible Advantage: Understanding Intellectual Property In The New
Economy. Los Angeles: The Michelson 20MM Foundation, 2016. Print

® Ahuja, V K. (2017). Law relating to Intellectual Property Rights. India, IN: Lexis Nexis.
o Nithyananda, K V. (2019). Intellectual Property Rights: Protection and Management.
India, IN: Cengage Learning India Private Limited.

SCHEMEOF EXAMINATION

The scheme of examination shall be divided into two parts:

* Internal assessment 40%i.e.20 marks

= Semesterendexamination60%i.e.30marks

(A)Internal Assessment 20 marks

Description Marks
Internaltestsof10markseach 10
Q.1.Multiple choice Questions/True or False- 10 Marks
One Project and Vivavoce/ Presentation/ Case studies/Assignments/Class activity 5
Attendance and Class behavior 5
Total 20

B) Semester end examination 30 marks




PAPER PATTERN

Duration: 1 Hour TotalMarks:30
Q.1 10marks OR10 marks 10

Q.2 10marks OR10 marks 10

Q.3 10marks OR10 marks 10

Two short notes out of four for 5 marks each or numerical or case study

Total 30

Note:
Q.1,2 -10marks question may be divided into sub questions if required.

Q.3 May include theory(short notes)/Numerical/Case study in one of the options.

Passing criteria: Minimum40% in Internal (8 out of 20) and 40% (12 out of 30) in

semester end examination.
xkkkk




CLASS SYBCOM (Entrepreneurship)

SEMESTER 1

COURSE CATEGORY | FP

COURSE NAME FIELD PROJECT
COURSE CODE U25CE3FP0O1
COURSE CREDIT 02 (1 Credit-15 Lectures; 1 Lecture is 60 Minutes)
Sr. No. Course Objectives
1 To equip students with the knowledge to evaluate their personal readiness,

understand market needs, and develop a comprehensive plan for starting a startup.

2 To teach students how to generate viable startup ideas, develop products that meet
user needs.
Sr. No. Course Outcome
1 Students will be able to assess their motivations, conduct market research,
understand risk tolerance, and create a solid execution strategy, ensuring a strong
foundation for their startup journey.
2 Students will be able to formulate clear startup ideas, develop products that meet
user needs.
Modules at a Glance
Sr. No. Module No. of Lectures
1 Startup Preparation 15
2 Idea Generation 15
Total 30

Unit 1: Startup Preparation (15 Hours)

a. Personal Motivation: Exploring the importance of passion, independence, and impact as
driving forces behind starting a startup, and assess your own motivations.

b. Evaluating the ldea: Learning how to conduct thorough market research to ensure demand,
identify the uniqueness of your solution, and assess its scalability.

¢. Risk Tolerance: Understanding the financial, emotional, and social risks involved in

startups and how to prepare for them

cial planning and a strong support network.




d. Skills and Experience: [dentifying essential skills like technical expertise, business
acumen, and leadership, and evaluate your own readiness and areas for improvement.

e. Market and Timing: Conducting in-depth research on market conditions, customer needs,
and strategic timing to ensure the startup enters the market advantageously.

f. Financial Planning: Exploring various funding options, budgeting strategies, and revenue
models to sustain operations and plan for growth.

g. Execution Strategy: Developing an MVP, implementing an iterative improvement process,
and planning for scaling your operations effectively.

2. Ideas, Products, Team & Execution

a. Ideas: Focusing on generating ideas that answer "Why now?", address personal or market
needs, and can be clearly articulated and easily understood.

b. Product: Developing a great product by focusing on user love, starting with simplicity,
engaging in unscalable actions early on, and using metrics to guide improvements.

c. Team: Learning the importance of selecting the right co-founders, building a small and
éffective team, and retaining employees through culture and equity alignment.

d. Execution: Emphasizing the need for extreme focus and dedication, maintaining
momentum and growth, establishing an operating rhythm, making decisive actions, and setting
high-quality standards.

3. How to Be a Great Founder

a. Perception vs. Reality of Great Founders: Debunking the myth of the superhuman
founder by focusing on leveraging unique strehgths and skills that give a competitive edge.

b. Importance of Location: Understand the strategic importance of location for different
types of startups and how it can affect access to resources, talent, and opportunities.

c. Building a Strong Team: Emphasize the need for diverse skills, trust, and effective
collaboration within the founding team to overcome challenges and make informed decisions.
d. Adaptability: Highlight the importance of navigating challenges, learning continuously,
and being flexible in strategies to adapt to changing circumstances. :

e. Contrarian Thinking: Encourage developing unique insights backed by thoughtful analysis
to differentiate from mainstream beliefs and achieve success.

f. Risk-Taking: Learn how to take calculated risks, execute strategies effectively, and remain
adaptable to new information and feedback.

g. Vision and Communication: Develop a clear vision, communicate it effectively to align
team and stakeholders, and recognize and seize ne ortunities while remaining open to
feedback.

4. Building your founding team




a. All About Co-Founders

b. Co-Founder Mistakes That Kill Companies & How to Avoid Them
c. How to Split Equity Among Co-Founders

d. How to Work Together

Unit 2: Idea Generation (15 hours)

1. How to get and evaluate startup ideas

a. Four Most Common Mistakes Founders Make with Startup Ideas

- Identification and explanation of common pitfalls encountered by startup founders
during the idea-generation process.

- Examples of mistakes such as overlooking market demand, failing to validate
assumptions, and neglecting competition analysis.

- Strategies for avoiding these mistakes and increasing the likelihood of success in idea
evaluation.

b. Ten Key Questions to Ask About Any Startup Idea

- Introduction to a comprehensive set of questions designed to evaluate the viability and
potential of startup ideas

- Exploration of questions covering market need, product-market fit, scalability,
competition, and revenue potential

- Discussion on how answering these questions can provide insights into the feasibility
and attractiveness of startup ideas

c. How to Know If Your ldea Is Good

- Overview of criteria and indicators for assessing the quality and viability of startup
ideas

- Techniques for conducting market research, customer validation, and prototype testing
to validate and refine startup ideas

- Examples of signals indicating a promising idea, such as positive user feedback,
market traction, and competitive advantage

d. How to Come Up with New Ideas

- Strategies and techniques for generating new startup ideas, including problem
identification, trend analysis, and brainstorming

- Exploration of creative ideation methods such as idea generation games, idea mapping,
and lateral thinking

- Encouragement of a mindset of curi experimentation, and continuous learning to
. . . o AL
foster idea generation and innovation q;x‘fﬁ:iffﬁ:
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2. How to get startup ideas (Paul Graham)

a. Introduction to Paul Graham's Perspective

- Overview of Paul Graham's influential essay on how to generate startup ideas
- Explanation of Graham's insights and principles based on his experience as a
successful entrepreneur and investor

b. Identifying Problems Worth Solving

- Emphasis on the importance of identifying problems that are meaningful and
significant to potential customers

- Techniques for observing and analyzing everyday problems and inefficiencies to
uncover opportunities for innovation

c. Solving Your Own Problems

- Graham's recommendation Lo solve problems that personally affect you or people you
know

- Discussion on the advantages of solving familiar problems, including deep domain
knowledge and genuine passion for the problem space

d. Finding Good Problems

- Strategies for identifying good problems to solve, such as focusing on underserved
markets, industries ripe for disruption, or emerging trends

- Exploration of research methods, including customer interviews, market analysis, and
trend identification

e. Being in the Right Place at the Right Time

- Graham's acknowledgement of the role of timing in the success of startup ideas

- Discussion on how being aware of current trends, technological advancements, and
market shifts can inform idea generation

f. Staying Open to New Ideas

- Encouragement to maintain an open mind and explore diverse sources of inspiration
for startup ideas

- Techniques for fostering creativity and idea generation, such as reading widely,
networking with diverse individuals, and experimenting with different perspectives

g. Iteration and Refinement

- Graham's emphasis on the iterative nature of idea generation and refinement

- Strategies for testing and iterating on startup ideas through experimentation,
prototyping, and feedback gathering
h. Conclusion and Reflection




- Summary of key takeaways from Paul Graham's approach to getting startup ideas
- Encouragement for aspiring entrepreneurs to apply Graham's principles in their own
idea generation processes and entrepreneurial journeys
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4
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COURSE DEVELOPED BY

By SHREE SHIVKRUPANAND SWAMI FOUNDATION
NAME OF THE COURSE: LIFE MANAGEMENT THROUGH DHYANYOG

COURSE CODE: COURSE CREDIT: 02
1 credit - 15 lectures 1 lecture - 60 minutes
. This course can be taken for any undergraduate program (Semester I- 1V) as any of the

subjects for Indian Knowledge System (IKS), Value Education Courses (VEC), Vocational Skill
enhancement Courses (VSC), Ability Enhancement Courses (AEC) Or Co-Curricular Courses
(CC) in the University or college level to as per the norms of NEP 2020.

. The credit (2 or) systems and evaluation patterns Semester-end examination or
Continuous evaluation) can be planned as per the requirement of the program as per the NEP
2020

. The course would be delivered with expertise from our organisation as per the availability
in the region

. The study material and references also will be provided as per the requirement

. The faculties from Universities and colleges can be trained for course delivery at the
respective campus

About Himalayan Samarpan Dhyanyog (Meditation) :

Shree Shivkrupanand Swami Foundation has been dedicated to sharing the ancient values of
Himalayan Samarpan Dhyanyog (Meditation) and fostering happiness and peace worldwide for
the past 30 to 40 years. Guided by the wisdom of His Holiness Shree Shivkrupanand Swami, a
revered Himalayan sage who spent over 18 years in deep meditation in the Himalayas on the
path of self-enlightenment, the organisation conducts various meditation workshops to promote
global peace and harmony. Inspired by the philosophy of Vasudhaiva Kutumbakam-—"the whole
world is one family"—the Foundation firmly believes that true global peace can only be
achieved by cultivating inner peace within every individual.

Himalayan Samarpan Dhyanyog (Meditation) is a simple yet extremely effective and globally
recognized meditation protocol that is practiced in more than 70 countries worldwide. It has been
observed that regular practice of this protocol has led to improved quality of life, benefiting
people from all sectors such as teachers, students, doctors, defense personnel, etc, as well as
those in private, corporate, and governmental sectors. The Himalayan Samarpan Dhyanyog

programmes include seminars, webinars, ops, and exhibitions, which are intended to
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provide practical experience in meditation and its benefits in enhancing ‘effective life
management skills’

The United Nations (UN) has designated December 21 as World Meditation Day to highlight the
importance of mental and emotional well-being. This observance aims to increase awareness of
the numerous benefits of meditation. As an ancient practice that focuses attention on the present
moment, meditation has deep roots in religious, yogic, and secular traditions across various
cultures. Practiced for thousands of years, it has evolved beyond its spiritual origins and is now
widely embraced around the world as a powerful tool for enhancing personal well-being and
supporting mental health.

Considering the peer pressure and stress-related issues faced by today's youth, it is crucial to
provide a stress-free and peaceful environment for the present generation to foster sustainable
and balanced living conditions across the world. To address this need, a unique course called
‘Life Management through Dhyanyog’ has been developed catering to the holistic development
of individuals through the Himalayan Samarpan Dhyanyog (Meditation) Values. This course will
not only teach students the methods of meditation but also equip them to incorporate these
simple practices into their daily lives, enabling them to manage their lives effectively and
harmoniously.

Himalayan Samarpan Dhyanyog (Meditation) has been acknowledged and appreciated by
various organizations in the world such as the Theosophical Society (UK), All India Medical
Association, Ministry of Ayush, GOI, and the Indian Red Cross Society to name a few.

Programme Vision:

The vision of the ‘Life Management through Dhyanyog programme is to empower, inspire, and
guide young individuals in fostering holistic self-development and embracing a balanced
lifestyle through spiritual awareness. By cultivating spiritual awareness, students are intended to
enhance their academic focus, excel in decision-making within their professional spheres and
personal evolution, and contribute positively to societal harmony.

Programme Objective: (PO)

The objective of the programme is also to in owledge, inculcate positive attitudes, and
enhance life management skills, to promote responsible and healthy behavior in society.



1. The primary goal of this programme is the holistic development of the students through the
practice of Dhyanyog (Meditation) as a profound tool for life management, facilitating an
enduring and overall transformation among students

2. The program also seeks to equip students with emotional awareness, spiritual intelligence, and
inner resilience, fostering their holistic development. Additionally, it aims to empower students
to apply their self-awareness in building practical skills and strategies for effectively navigating
through life’s challenges. '

Semester 111
Course Objectives:

CO 1: Learners will grasp the fundamental concept of nature and its interrelation with our innate
life-force energy.

CO 2: Learners will comprehend the concept of self-awareness through the exploration of
spiritual fitness.

Course Outcomes:

CO 1: Learners would be equipped to integrate concepts of nature and life energy into their daily
practices for holistic living and self-healing.

CO 2: Learners would be able to apply insights gained from exploring inner wisdom to cultivate
greater self-awareness in various aspects of their lives.

Sr. No Syllabus Lectures
CO1
CHAPTER 1: YOG (UNION) WITH NATURE

Introduction: The meaning, need, and objective of Yog as a life management tool. The advent of
Ritualistic Worship. Oneness with nature, connecting with the Five Elements of Nature i.e. Earth,
Water, Fire, Air, and Sky. Understanding the concept of Body, Brain, Heart, Mind, and Soul,
Concept of Thought pollution and its effects on the human mind/ energy/ vibration /frequency.
Concept of Aura or biofield, benefits of positive Aura and its positive effects on our life. 10

Practical session/ case study/ experiential learning/ Demonstration. Reflection/ Analysis
05

CO2 CHAPTER II: YOG (UNION) WITH SOUL

Need for connecting with the soul. Understanding Spiritual Fitness in the context of Maslow’s
hierarchy of needs. Concept of Self-Awareness with the base of Bharatian (Indian) culture.




Thoughtlessness, Concept of the Universe (Macrocosm and Microcosm).. Concept and Power of
Chitta and its connection with 7 Chakras in the body (Energy Centers). Benefits of Chakra
Balancing. 10

Practical session/ case study/ experiential learning/ Demonstration. Reflection/ Analysis
05

SUGGESTED METHODS AND ACTIVITIES

1. Group Activities 2. Case Study discussions 3. Guided Group Discussions 4. Audio Visual 5.
Role Play 6. Journal-writing 7. Expert Talk (Capsule Edition) 8. Exposure Visits 9. Reflective
Exercises 10. Field Study 11. Family — colleagues Engagement 12.Demonstration and Practice
13.0bservation of Special Day

SCHEME OF EXAMINATION under Co-Curricular Course (CC) as per NEP
Total Marks: 50
Semester I11

Continuous evaluation pattern

Evaluation‘Criteria Marks

MCQ/ Class test 10

One Project/ Assignment/ report live experience of five elements and meditation 10
Workshop, Seminar, and Webinar attended relevant to the course and its detailed report.
(Each program 5 marks maximum programs) 10

Field visits to Natural places, meditation centers, or High vibrational/ divine energy places
(Jagruk Sthan) with a detailed report and viva 10

Attendance, class activities, and interaction 10
Total 50

Passing criteria: Minimum 40% in Internal — 24 out of 50




Understanding Basic Forms of English Literature-1

(To be implemented from AY 2025-26)

Semester-111

[Syllabus for SY B.Com (General), SY B.Com. (B.A.F/B.B.L./B.F.M./Entr./BMAF),

SY B.Sc. (Computer/L.T./E.V.S./Packaging Technology/DS), SY BMS and SY BAMMC]

COURSE CODE - COURSE CREDIT: 02

1 credit - 15 lectures 1 lecture is of 60 minutes

* Course Objectives:
1. To develop analytical skills and critical thinking through close reading of literary texts

2. To cultivate appreciation of language as an artistic medium and to help students to understand

the importance of forms, elements and style that shape literary works
* Course Outcomes:
1. Learner will be able to recognize the culture and context of the work of literature
2. Learner will be able to imbibe the underlying philosophy and values reflected in literature

Module-1 Study of Poetry (Total 15 Lectures)
1. William Wordsworth: The Solitary Reaper

2. Edgar Albert Guest:Don't Quit
3. Nissim Ezekiel : Island
4. Kamala Das:An Introduction

5.Arun Kolatkar : The Breakfas ' at Kala Ghoda




Module-2 Study of Novel (Total 15 Lectures)
Lord of The Flies by William Golding

Recommended Activities:
1.Poetry Recitations
2.Movie Screening on Novel
3.Reading awareness through Library visits

SCHEME OF EXAMINATION

The scheme of examination shall be divided into two parts:

* Internal assessment 40% i.e.20 marks

«  Semester end examination 60% i.e.30 marks

e A) Internal Assessment: Total 20 Marks

1 * Continuous Evaluation 10 Marks

2 etry Recitation /Presentation /Audio-visual 05 Marks
activity

3 Attendance 05 Marks

*Application oriented activities will be conducted

B) Semester end examination 30 marks

Question no.1 A)OR B) 10 Marks
Descriptive Question

Module no.1

Question no.2 A)OR B) 10 Marks

Descriptive Question

Module no.2




A) Short Notes

Question no.3 10 Marks

2 out of 3 Module no.1
(5 Marks each)

OR
B) Short Notes

2 out of 3 Module no.2

(5 Marks each)

Passing Criteria: 40% in Internal as well as in External(i.e.8 Marks in Internal exam of 20

marks and 12 marks in External exam of 30 marks respectively)

*k¥%
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CLASS

SYBCOM (Entreprencurship)

SEMESTER v

COURSE MAJOR

CATEGORY

COURSE NAME STRATEGIC ENTREPRENEURSHIP
COURSE CODE U25CE4MI01

COURSE CREDIT 04 (1 Credit-15 Lectures; 1 Lecture is 60 Minutes)

Sr. No.

Course Objectives

I;

Define tools of strategic management and understand the global competitive
landscape to help in making a strategic choice to gain competitive advantage.
Understand how to reshape the organization’s implemented strategy to respond to
emerging trends.

Explain the role of the general environment w.r.t. to the business strategy. Define
strategic groups and describe their influence on the firm, while discussing the
external (competitive forces, strategic groups) and internal environment (resources
and their capabilities) and their overall impact on business strategy.

Demonstrate the strategy formulation using business and corporate level strategies,
competitive analysis and dynamics, corporate strategies, international and
cooperative strategies and how to make the strategic choices to help a business
thrive and succeed in the dynamic market.

Describe the organization structure and controls, and the significance of strategic
leadership and strategic entrepreneurship.

Sr. No.

Course Outcomes

Learners will understand and appreciate the various tools of strategic management
and also appreciate the role of organization’s strategy to reshape the organization’s
response to the emerging market trends.

Learners can now explain the general environment and the external and internal
environment and its overall impact on business strategy.

Learners will be able to formulate the business and corporate level strategies and
utilize the competitive analysis and the various market dynamics along with
international and cooperative strategies to thrive and succeed in the dynamic
market.

Learners will develop a better understanding of corporate governance and its uses,
organization structure and controls, and define strategic leadership and strategic
entrepreneurship as a part of effective strategic controls.




Modules at a Glance

Sr. No. | Module No. of Lectures

L. Understanding Strategy and the Strategic Management 13
Process

2 Environmental Scanning 13

3. Strategic Actions: Strategy Formulation 18

4. Strategic Actions: Strategy Implementation, Evaluation and 16
Control
Total 60

What is Strategy?

What is Strategic management? (Originally called business policy)

Strategic planning

Environmental scanning

Industry analysis

The Stakeholders and the Strategic Leaders
Vision, mission, goals and objectives

What is strategic choice?

The Global Competitive Landscape

How can strategy and its implementation provide a competitive

advantage?
Emergent Versus Intended Strategies
Ethics and Strategy

Segments of the General Environment
The Demographic Segment
The Economic Segment

The Political/Legal Segment
The Sociocultural Segment
The Technological Segment
The Global Segment

Industry Environment Analysis
Industry Environment Analysis
Threat of New Entrants
Bargaining Power of Suppliers

; Strateii in the Emeriini Enteirise




Bargaining Power of Buyers

Threat of Substitute Products

Intensity of Rivalry Among Competitors

Interpreting Industry Analyses

Strategic Groups

Understanding the Firm’s External Environment

Understanding the Firm’s Internal Environment: Resources, Capabilities

and Core Competencies

won
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ankruptcy/liquidity)

Situation Analysis: SWOT analysis

Review of Mission and Objectives

Generating Alternative Strategies by Using a TOWS Matrix
Business Level Strategies

Customers: Their Relationship with Business-Level Strategies
The Purpose of a Business-Level Strategy

Types of Business-Level Strategies (Porter’s)

Cost leadership

Differentiation

Focused:

cost leadership

differentiation

Integrated cost leadership/differentiation

Cooperative Strategies

Collusion )

Strategic Alliances

International Strategies

International strategy

Choice of International entry mode

Strategic competitive outcomes

Risks in International Environment

Competitive Dynamics

Competitor Analysis

Drivers of Competitive Actions and Responses

Corporate Strategies

Directional strategy

Growth (concentration and diversification)

Stability (Pause/Proceed with Caution, no-change, profit)
Retrenchment (Turnaround, captive company, sell out/ divestment,




Portfolio analysis

Parenting strategy

Functional strategy

Marketing

Financial

R&D

Operations

Purchasing

Logistics

‘Information Technology

Sourcing decision

Outsourcing

Offshoring

Strategies to Avoid

: Strategic choice — Selecting the best strategy
C Organization for Action

Strategy Implementation — Who, What and How

International Issues

Staffing and Directing

Staffing

Leading

Evaluation and Control

Evaluation and Control

Measuring Performance

Strategic Information Systems

Problems in Measuring Performance

Guidelines for Proper Control

Strategic Incentive Management

Strategic Entrepreneurship

Entrepreneurship and Entrepreneurial Opportunities
Innovation

Entrepreneurs

International Entrepreneurship

Internal Innovation

Innovation Through Cooperative Strategies
Innovation Through Acquisitions

Creating Value Through Strategic Entrepreneurship

Reference Books:




@ Strategic Management and Business Policy — Towards Global Sustainability, Thomas

Wheelen, J.David Hunger

o Strategic Management: Competitiveness and Globalization (Concepts and Cases),
Seventh Edition, Michael A. Hitt, R. Duane Ireland, and Robert E. Hoskisson
° Strategic Management and Competitive Advantage Concepts and Cases, Fifth edition,

Jay B. Barney » William S. Hesterly

SCHEME OF EXAMINATION
The scheme of examination shall be divided into two parts:
Internal assessment 40% i.e. 40 marks
Semester end examination 60% i.c. 60 marks
(A) Internal Assessment 40 marks

Description Marks
Internal tests of 20 marks each
Q.1 Multiple choice Questions/True or False - 10 Marks 20
Q.2. Attempt 2 questions out of 3 questions (5 marks each)- 10 Marks
One Project and Viva voce/Presentation/Case studies/Assignments 15
Attendance and Class behavior 05
Total 40

B) Semester end examination 60 marks
PAPER PATTERN

Duration: 2 hours

Total Marks: 60

Q.1. Brief Answer (Attempt 1 question out of 2 question)

15/ 8 & 7 Marks

Q.2. Brief Answer (Attempt 1 question out of 2 question)

15/8 & 7 Marks

Q.3. Brief Answer (Attempt 1 question out of 2 question)

15/ 8 & 7 Marks

Q.4. Brief Answer (Attempt 1 question out of 2 question)
OR

Q.4. Short Notes (Attempt 3 question out of 5 question)

15/ 8 & 7 Marks

5 Marks * 3 = 15 Marks

Total

60

Passing criteria: Minimum 40% in Internal (16 out of 40) and 40% (24 out of 60) in semester end

examination.
Ak ok ok




CLASS

SYBCOM (Entrepreneurship)

SEMESTER v

COURSE CATEGORY [ MAJOR

COURSE NAME SOCIAL ENTREPRENEURSHIP

COURSE CODE U25CE4MI01

COURSE CREDIT 04 (1 Credit-15 Lectures; 1 Lecture is 60 Minutes)

Sr. No.

Course Objectives

1.

Understanding what social entrepreneurship and social entrepreneur is;
understanding how it differs from, and relates to, business, government, activism
and democracy, as well as understanding the personality of the social entrepreneur
and definition of SEERS

Elaborate the social constraints faced by social entrepreneurs, including financing,
attracting and cultivating talent, evaluating impact, and crossing sectoral
boundaries.

Demonstrate how to improve the interaction between social entrepreneurial
ventures and other sectors, including business, government, the media, and the
education system, in order to foster social innovation; the personal dimension of
social entrepreneurship.

Differentiate the business end of social business and exploring the critical concepts
of leadership and team management in social organizations.

Sr. No.

Course Qutcomes

Learners can now recognize how social entrepreneurship and social entrepreneur
differ; and understand how it differs from, and relates (o, business, government,
activism and democracy.

Learners can now interpret the social constraints faced by social entrepreneurs,
including financing, attracting and cultivating talent, evaluating impact, and
crossing sectoral boundaries.

Leamners can now work towards improving the interaction between social
entrepreneurial ventures and other sectors, including business, government, the
media, and the education system, in order to foster social innovation; the personal
dimension of social entrepreneurship.

Learners can now deconstruct the business end of social business and explore the
critical concepts of leadership and team managelméﬁ@ organizations.

Sr. No. | Module

‘,/M’ﬂ of Lectures J




1. An Introduction to Social Entrepreneurship 14
2. Challenges of Causing Change 14
3. Innovation: Core Need in Social Entrepreneurship 16
4. Growing and Increasing the Lifespan of the Social | 16
Organization
Total 60
Sr. No. | Module
1 An Introduction to Social Entrepreneurship and SEERS
What is social entrepreneurship?
Role of Social Entrepreneurs in Society
Social Entrepreneurs and their Personality
Elements of the Social Entrepreneurial Personality
§ Entrepreneurial Personality
§ Prosocial Personality
§ The Social Entreprencurial Personality
SEERS: Defining Social, Environmental, and Economic Responsibility
and Sustainability
Social versus business entrepreneurship
Social entrepreneurship versus CSR
Social entrepreneurship versus non-profit leadership
Social entrepreneurship versus government
Social entrepreneurship versus activism
Using Social entrepreneurship to strengthen democracy
2 Challenges of Causing Change
Factors Affecting Individual’s Intention to Become a Social Entrepreneur
Understanding the main financial constraints
How do social entrepreneurs finance organizations and enterprises?
How do social entrepreneurs evaluate their impact?
What is the difference between scale and impact?
What is stopping social change?
Using social entrepreneurship to shift mindset towards inclusive growth
3 Innovation: Core Need in Social Entrepreneurship

Social innovators: Catch them young.
Social innovation and entrepreneurship in India
Work with the young adults to build and expand their expertise




How can governments engage the young more successfully in social
entrepreneurship?

How is social entrepreneurship influencing business today?

Can philanthropy be more effective?

Influence of social entrepreneurship on journalism?

How can individuals prepare themselves to participate in the field of social
entrepreneurship?

4 Growing and Increasing the Lifespan of the Social Organization

Finding your focus: City’s many faces

The Ground Floor: Doing the Initial Planning

For Profit and Non-Profit: Considering your options
Funding Non-Profits

Creating Your Brand

Using Social Networking and Social Media
Formally Organizing and Incorporating
Leadership and Your Organization

Managing Social Enterprise

Ten Great Areas for Social Entrepreneurial Action
Managing Teamwork

Common Mistakes To Avoid

Reference Books:

° Social Entrepreneurship: What Everyone Needs To Know, David Bornstein And Susan
Davis, 2010

° Social Entrepreneurship FOR Dummies, by Mark B. Durieux, PhD, and Robert A.
Stebbins, PhD, 2010

° The New Entrepreneurial Leader: Developing Leaders Who Shape Social and Economic
Opportunity, Danna Greenberg Kate McKone-Sweet H. James Wilson and Babson College
Faculty

° Social Entrepreneurship and Social Business: An Introduction and Discussion with Case
Studies, Christine K. Volkmann, Kim Oliver Tokarski, Kati Ernst (Eds.), 2012
® The Process of Social Value Creation A Multiple-Case Study on Social Entrepreneurship

in India, by Archana Singh, 2016

SCHEME OF EXAMINATION



The scheme of examination shall be divided into two patts.
Internal assessment 40% i.e. 40 marks

Semester end examination 60% i.e. 60 marks

(A) Internal Assessment 40 marks

Description Marks
Internal tests of 20 marks each
Q.1 Multiple choice Questions/True or False - 10 Marks 20
Q.2. Attempt 2 questions out of 3 questions (5 marks each)- 10 Marks
One Project and Viva voce/Presentation/Case studies/Assignments 15
Attendance and Class behavior 05
Total 40

B) Semester end examination 60 marks
PAPER PATTERN

Duration: 2 hours

Total Marks: 60

Q.1. Brief Answer (Attempt 1 question out of 2 question)

15/ 8 & 7 Marks

Q.2. Brief Answer (Attempt 1 question out of 2 question)

15/8 & 7 Marks

Q.3. Brief Answer (Attempt 1 question out of 2 question)

15/ 8 & 7 Marks

Q.4. Brief Answer (Attempt 1 question out of 2 question)
OR

Q.4. Short Notes (Attempt 3 question out of 5 question)

15/ 8 & 7 Marks

5 Marks * 3 — 15 Marks

Total

60

Passing criteria: Minimum 40% in Internal (16 out of 40) and 40% (24 out of 60) in semester end

examination.
3¢ ok ok ok ok




CLASS SYBCOM (Entrepreneurship)

SEMESTER 1v

COURSE MINOR

CATEGORY

COURSE NAME COST AND MANAGEMENT ACCOUNTING

COURSE CODE U25CE4MI01

COURSE CREDIT 04 (1 Credit-15 Lectures; 1 Lecture is 60 Minutes)
Sr. No. Course Objectives

1. To understand meaning of cost, total cost and unit cost. Also to define what is
cost accounting, classification of costs, elements of costs and cost sheet.

2, To understand various methods of costing, meaning of process cost, process loss,
normal loss, abnormal gains and losses, joint products and by-products. Also,
meaning of contract cost, retention money and contract accounts.

B To understand meaning and uses of techniques of costing, marginal costing, BEP,
P/V ratio, margin of safety, standard of costing.

4, To understand the meaning of management accounting, nature, scope, functions
of management accounting, decision-making process, vertical form of financial
statements, various types of ratios, working capital management and operating
cycle.

Sr. No. Course OQutcomes

13 Learners will be able to understand what is cost, cost sheet, elements of cost,
prime cost, works cost, cost of production (COP), cost of goods sold (COGS)
and cost of sales (COS).

2. Learners will be able to define methods of costing, process cost, contract cost
and implement them in manufacturing units.

3. Learners will be able to analyze the techniques of marginal costing, applications,
contribution, breakeven analysis, margin of safety (M/S) and profit volume ratio
(P/V ratio).

Meaning of Standard costing, various types of standards, and concepts of
material and labour variance analysis.

4, Learners will be able to describe Management Accounting, nature, scope,
functions and apply decision-making process. Also, learners will evaluate
vertical form of financial statements, various types of ratios, working capital
management and operating cycle. —
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Sr. No. | Module No. of Lectures

l. Introduction to Cost Accounting 10
Classification of Costs and Cost Sheet
2. Methods of Costing 15

Process Costing
Contract Costing

3 Techniques of Costing 15
Introduction to Marginal Costing
Introduction to Standard Costing

4. Introduction to Management Accounting 20
Ratio Analysis
Working Capital Management
Total 60

(a)Meaning, Objectives and scope of Cost Accounting
(b) Cost centres and Cost units

(c) Cost classification.

(d) Elements of Cost

(e) Cost Sheet, Total Costs and Unit Costs, Different Costs for different purpose
(f) Note- Simple practical problems on preparation of cost sheet

Process Costing :

(a) Meaning of process Cost, Process loss, Normal loss, Abnormal Gains and
Losses.
(b) Joint products and by-products.

(c)Note- Simple Practical problems on Process Costing.
Contract Costing:
(d) Meaning of Contract cost, Retention money, Contract accounts,

(e) Accounting for material, Accounting for plant used in a contract,




(f)Treatment of profit on incomplete contracts, Contract profit and Balance sheet
entries.

(g) Note- Simple practical problems on Contract Costing.

Introduction to Marginal Costing:
(a) Marginal costing meaning, applications, advantages, limitations

(b) Contribution, Breakeven analysis, Margin of safety and profit volume graph.
(c) Simple Practical problems based on Marginal Costing.

Introduction to Standard Costing:

(d) Standard costing Meaning, Various types of standards,
(e) Basic concepts of Material and Labour variance analysis.
(f) Note-Simple Practical problems based on Material and labour variances.

Introduction to Management Accounting :

(a) Introduction to Management Accounting — Meaning, Nature, Scope,
Functions, Decision Making Process, Financial Accounting V/s Management
Accounting.

(b) Vertical Form of Financial statements.

(c)Study of Balance sheet and Income statement / Revenue statements in vertical
form suitable for analysis.

Ratio Analysis :
(d) Balance Sheet Ratios :

1) Current Ratio

ii) Liquid Ratio

iii) Stock Working Capital Ratio
iv) Proprietary Ratio

_&{1
v) Capital Gearing Ratio &/ NERUL
0w

i) (e)Revenue Statement Ratio;
1) Gross Profit Ratio




i) Expenses Ratio

iii) Operating Ratio

iv) Net Profit Ratio

v) Net Operating Profit Ratio
v vi) Stock Turnover Ratio
(NCombined Ratio :

i) Return on capital employed (Including Long Term Borrowings)

ii) Debtors Turnover

iii) Creditors Turnover

Working Capital Management :

(g) Concept, Nature of Working Capital , Planning of Working Capital
B.. (h) Operating Cycle

Reference Books:

1. Cost and Management Accounting - Colinn Dury 7th Edition

2. Cost and Management Accounting- Dbarshi Bhattacharyya pearson Publications
3. Management Accounting - M.Y.Khan

4. Management Accounting - .M. Pandey

SCHEME OF EXAMINATION
The scheme of examination shall be divided into two parts:
Internal assessment 40% i.e. 40 marks
Semester end examination 60% i.e. 60 marks
(A) Internal Assessment 40 marks

Description Marks

Internal tests of 20 marks each

Q.1 Multiple choice Questions/True or False - 10 Marks 20

Q.2. Attempt 2 questions out of 3 questions (5 marks each)- 10 Marks

One Project and Viva voce/Presentation/Case studies/Assignments 15
Attendance and Class behavior 05

Total 40

B) Semester end examination 60 marks
PAPER PATTERN
Duration: 2 hours Total Marks: 60

Q.1. Brief Answer (Attempt 1 question out of 2 question) 15/8 & 7 Marks




Q.2. Brief Answer (Attempt 1 question out of 2 question) 15/8 & 7 Marks

Q.3: Brief Answer (Attempt 1 question out of 2 question) 15/ 8 & 7 Marks

Q.4. Brief Answer (Attempt 1 question out of 2 question) 15 /8 & 7 Marks
OR
Q.4. Short Notes (Attempt 3 question out of 5 question) 5 Marks * 3 = 15 Marks

Total 60

Passing criteria: Minimum 40% in Internal (16 out of 40) and 40% (24 out of 60) in semester end

examination.
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CLASS SYBCOM (Entrepreneurship)

SEMESTER v

COURSE CATEGORY | OPEN ELECTIVE

COURSE NAME GRAPHIC DESIGNING
COURSE CODE U25CE40E01
COURSE CREDIT 02 (1 Credit-15 Lectures; 1 Lecture is 60 Minutes)
Sr. No. Course Objectives
1. Understanding the basics of graphic design (App involved: Canva)
2. Diving deep into designing, color psychology, Typography (App involved:
Photoshop)
Sr. No. Course Outcomes
1. An individual will be able to understand the client’s requirements and design the
everyday necessity of the business. For example, a brochure after the first module.
2 Learners will be able to make complex designs, grasp on Photoshop, align creative
objectives with business to make sure designs are not just pretty but are solving a
problem.
Modul a
Sr. No. | Module No. of Lectures
L. Basics of Design — Brushing it up on Canva, Starting with 15
Digital Design
2. Photoshop — Color Psychology and Typography 15
Total 30
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Understanding the hasics of Graphic design (visuals, Type etc)
Opening Canva for the first time

Understanding thc dashboard

Using and customizing template

Adding artwork, text and elements

- Learn how to make :

- A Facebook Profile Picture

- A Facebook Cover

- An Instagram Quote

- A YouTube Thumbnail

- A YouTube Channel Art

- A Twitter Post

- A Twitter Header

- A LinkedIn Profile Photo

- A LinkedIn Banner

- Some Hero Images for your Blog/Website

- Icons

- Featured Images for your Blog Posts

- An Author Photo for your Bio

- Custom Letterheads

- Custom Envelopes

- Business Cards

- A powerful Pitch Deck Presentation

- A mini Website to invite people to join you on
social media

- A Landing Page to get people to sign up for your
event

- Brushing up the basics of Video editing

- Creating trendy reels on canva @

- Your brand style guide e




- Opening up Photoshop and Understanding the Dashboard and Most used
tools

- “follow along” Poster tutorials to increase the compatibility with
Photoshop

- “Follow along” Poster Tutorials - 2

- Color Psychology & Typography basics

- “Follow along” Poster Tutorials - 3 ( with Color picking and type skills)
- “Follow along” Poster Tutorials - 4 ( with Color Picking and type skills)

Note :
Graphic Designing Module :

1st module : Basically introducing to Design Basics and Beginner level tools to get them started
with the design, projects will be filled with an expectation to make design as per all social media
channel’s dimensions and other formats within in

2nd Module : This Module is Inclined more towards introducing them to the advance tools and
design process. Projects involved will be to understand the brand and what mission vision and
value it beholds followed by making visual presentation of same across all social media

Projects involved : Since all the lectures are Follow-along and live students will be getting
hands on experience for same followed by a hypothetical example for them to be able to
implement Research+ Design thinking + tools to adapt the client’s design brief environment
followed by understanding the iterations and implementing the same

Reference Books:

2 Reference books for Graphic Designing. These books will be Insightful in different aspects
of Design which broadens your perception and will make you see it more than just some
colors,images and shapes on the canvas. Happy Reading :).

D) Creative Strategy and Business of Design by Douglas Davis: As a Creative Person
one of the most important things that gets neglected is work upon your business Skills i.e.,
Learning how to monetise your designs, on what basis should you charge? How to make sure
your design is achieving the desired Business goals or not? how will you coordinate with other
professionals involved such as an account manager, a marketer etc and communicate your ideas?
This book will take you from understanding the evolving role of designer/creative individual in
business premise followed by strategy, presenting your work and at last increasing the value of
your contribution to your client

D) Stop Stealing Sheep & Find Out How Type Works Third Edition (3rd Edition) Erik
Spikermann : how to look at type, work with type, choose the best typeface for your message,
and express yourself more effectively through design. Compact, yet rich with anecdotes and
visual examples, the handbook’s multilayered design not only makes for a fun, fast read; it also
invites exploration, ensuring you learn something new each and every time you open it up.

D) Interaction of Colors by Joseph albers : Using color effectively is one of the great
challenges of design. For design teachers, students, or professionals, Albers’ influential work on




color theory demonstrates how to think outside the box of safe color palettes in an economical
and impactful way.
D) Grid System In Graphic Design by Joseph Muller Brockman : Consistency is a vital
design principle, especially if you’re designing a product or brand. The most common way to
achieve consistency in these contexts is with a grid system—and what better person to learn from
than the godfather of grids himself, Josef Miiller-Brockmann.

SCHEMEOF EXAMINATION

The scheme of examination shall be divided into two parts:

= |[nternal assessment 40%i.e.20 marks

= Semesterendexamination60%i.e.30marks

(A)Internal Assessment 20 marks

Description Marks
Internaltestsof10markseach 10
Q.1.Multiple choice Questions/True or False- 10 Marks
One Project and Vivavoce/ Presentation/ Case studies/Assignments/Class activity 5
Attendance and Class behavior 5
Total 20
B) Semester end examination 30 marks
PAPER PATTERN
Duration: 1 Hour TotalMarks:30
Q.1 10marks OR10 marks 10
Q.2 10marks OR 10 marks 10
Q.3 10marks OR10 marks 10
Two short notes out of four for 5 marks each or numerical or case study
Total 30

Note:
Q.1,2 -10marks question may be divided into sub questions if required.
Q.3 May include theory(short notes)/Numerical/Case study in one of the options.

Passing criteria: Minimum40% in Internal (8 out of 20) and 40% (12 out of 30) in
semester end examination.
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CLASS SYBCOM (Entrepreneurship)

SEMESTLR v

COTRSE SEC

CATEGORY

COURSE NAME SALES MANAGEMENT AND NEGOTIATION SKILLS
COURSE CODE U25CE4VSCO01

COURSE CREDIT 02 (1 Credit-15 Lectures; 1 Lecture is 60 Minutes)

Sr. No. Course Objectives

il To introduce sales management and setting positive mental attitude for sales
using multiple skills and explain marketing concept in detail and how it differs
from selling.

2; To illustrate various sales techniques using offline and online platforms, to
understand the art of the negotiations, for generating maximum revenue for the
corporates. i

Sr. No. Course Outcomes

L. Learners will be able to describe the importance of selling skills in today’s
competitive world, define marketing concepts and how it differentiates various
selling concepts.

2. Learners will be able to implement various sales techniques using offline as well
as digital selling effectively, identify opportunities for negotiations and discuss
about companies to maximize their revenue by implementing effective
negotiation techniques.

Modules at a Glance
Sr. No. | Module No. of Lectures
1. Sales Management and PMA, Differences between 15
Marketing and Selling
2. Different types of Sales Techniques and Various types of’ 15
Negotiation Techniques
Total 30




Meaning and Definition of Sales

Marketing Interfaces with other functional areas
Qualities of a Sales Manager

Role of Sales Management

Scope of sales in businesses

Concept of Product

PMA

Meaning of PMA

Pareto Principle

Characteristics of PMA

SAVERS Habits

Differences between Marketing and Selling

Concept of Marketing and Concept of Selling
Various types of Market

Marketing Mix

Various types of Selling

{ I A YRS

Selling is an art, and Science
Theories of Selling
Skill set for Effective selling
Selling Strategies
Digital Sales
Using promotional media and applying innovations
Objections Handling
Tele-calling
Script writing using AIDA process
Art of Negotiations

Concept of Negotiation

Different Types of Negotiation Techniques

Activity on Negotiations in Groups using Break out rooms in three groups
Case studies

Sales Closures Techniques

U Activity on Closing skills using break out rooms in two groups.
& Case study and example of Real Estate (Flat Selling)

Reference Books:

° Brooke William’s “Sales Techniques”
° Shiv Khera’s “You can Sell,”
® The Art of Selling by Ekanem Anthony




SCHEMEOF EXAMINATION

The scheme of examination shall be divided into two parts:

= [nternal assessment 40%i.e.20 marks

= Semesterendexamination60%i.e.30marks

(A)Internal Assessment 20 marks

Description Marks
Internaltestsof10markseach 10
Q.1.Multiple choice Questions/True or False- 10 Marks
One Project and Vivavoce/ Presentation/ Case studies/Assignments/Class activity 5
Attendance and Class behavior 5
Total 20

B) Semester end examination 30 marks

PAPER PATTERN

Duration: 1 Hour TotalMarks:30
Q.1 10marks OR10 marks 10

Q.2 T0marks OR10 marks 10

Q.3 10marks OR10 marks 10

Two short notes out of four for 5 marks each or numerical or case study

Total 30

Note:

Q.1,2 -10marks question may be divided into sub questions if required.
Q.3 May include theory(short notes)/Numerical/Case study in one of the options.

Passing criteria: Minimum40% in Internal (8 out of 20) and 40% (12 out of 30) in

semester end examination.
*kkkk

/:\%EC,‘EHLI: z,yé,

".'I

"rhEJUL \‘ \
E_‘E,"( l‘ih\" ‘Fih)}

20 pones %
\

7\
\\:}QUT\J*-/@ /i

h "“}'.- St Q /



SIES (Nerul) College of Arts, Science and Commerce (Autonomous)
Department of Commerce

Title of the course:  Co-Curricular Course in Life Management through Dhyanyog- I1
Eligibility for admission: HSC or Equivalent

Level: UG

Semester : v

Pattern : 03 years & 06 semesters CBGS

To be implemented: From Academic year 2025- 26 in a progressive manner

Course Objective:

CO 1: Learners will understand the scientific approach behind the ancient practice of
Mantra-Yog of Bhartiya culture recognizing their relevance for achieving stability in modern life.

CO 2: Learners will assimilate the concept of Dhyanyog and evaluate the application of
Himalayan Samarpan Dhyanyog (Meditation) practices in their daily lives.

Course Outcomes:

CO 1: Learners would be capable of integrating their understanding of the applicability of these
Dhyanyog practices in addressing life challenges and fostering stability in personal and
professional life.

CO 2: Learners will be able to differentiate the impact of inner wisdom and Himalayan
Samarpan Dhyanyog (Meditation) practices on various aspects of their lives, including physical,
emotional, mental, and spiritual well-being. They will also be able to assess how these practices
contribute to responsible citizenship, a healthy lifestyle, and healthy interpersonal and
intrapersonal relationships

CO1 CHAPTER I: LIFE MANAGEMENT THROUGH DHYANYOG

Perception of Being Spiritual, Understanding Bhava (Inner feeling). Understanding Concepts and
potentials of Universal Consciousness, Soul Consciousness, and Body Consciousness. The
process of Self-Cognizance, Science of Mantras, Importance of Mantra in Dhyanyog. Benefits of
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Mantra Chanting, Power of Guru Mantra, Power of Prayer, Anubhuti or Inner experience,
Benefits of Dhyanyog as a Life Management tool. 10

Practical session/ case study/ experiential learning/ Demonstration. Reflection/ Analysis 05
CO2 CHAPTER II: COMPLETE YOG

Experiencing Universal Consciousness. Understanding Dualism-Nondualism Approaches of
connecting with Universal Consciousness, Tradition of Master and Disciple (Guru Shishya
Parampara), Importance of a Self-Realized Master as a Facilitator, Experience of Complete Yog.

15
Practical workshop of Himalayan Samarpan Dhyanyog (Meditation)  for 3 days or 8 days
SUGGESTED METHODS AND ACTIVITIES

1. Group Activities 2. Case Study discussions 3. Guided Group Discussions 4. Audio Visual 5.
Role Play 6. Journal-writing 7. Expert Talk (Capsule Edition) 8. Exposure Visits 9. Reflective
Exercises 10. Field Study 11. Family — colleagues Engagement 12.Demonstration and Practice
13.0Observation of Special Days

SCHEME OF EXAMINATION under Co-Curricular Course (CC) as per NEP
Total Marks: 50
Semester [V

Continuous evaluation pattern

Evaluation Criteria  Marks
MCQ/ Class test 10

One Project/ Assignment Case study/ Book Review of the Autobiography of a self-realized
master from given sets of activities 10

Workshop, Seminar, and Webinar attended relevant to the course and its detailed report.
(Each program 5 marks maximum 2 to 4 programs) 10

Field visits to Natural places, meditation centers, or High vibrational/ divine energy places
(Jagruk Sthan) with a detailed report and viva 10

Sharing personal experience of mediation and its impact on life- A detailed report with PPT
10

Attendance, class activities, and interaction 10




Total 50

Passing criteria: Minimum 40% in Internal — 24 out of 50
Reterences:

- BOOKS BY MAHARSHI SHREE SHIVKRUPANAND SWAMI
Himalay Ka Samarpan Yog- Part 1,2, 3,4,5,6

- Adhytamik Satya

- Samagra Yog

- Life Management

- Satya Ka Avishkar

- Sadguru ki Hriday Se

- Guru Tattva ke Sandesh

- Sannidhya

- Sadguru Vaani

- Navyug ki Or

- Self Realization

- Pavitra Atma

Biophysical Analysis ol Water Exposed to the Meditative Energy Field: Plausible Correlation to
Neurophysiological Observations?

https://waterjournal.org/uploads/vol13/bhattacharyya/WATER.2022.5 Bhattacharyya.pdf
Complete Yoga: Best Management of Human Life- Anirbhan Bhunia
https://www.ejmanager.com/mnstemps/70/70-1645073642.pdf?t=1714736173

Aura Imaging System — Aura Report
- https://issuu.com/lavanyakannathass/docs/aura_of a_saint_da0OeOb14{5cfcO

- https://www.youtube.com/watch?app=desktop&v=HwZhOhXbda8

Links:




https://www.speakingtree.in/blog/idol-worship-does-it-work
https://www.speakingtree.in/blog/do-we-require-to-do-penance-for-many-years
https://www.speakingtree.in/blog/meditation-during-difficult-life-situations
https://www.speakingtree.in/blog/are-temples-a-source-of-energy
https://www.speakingtree.in/blog/do-you-need-a-guru-184131
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC9623891/
https://www.speakingtree.in/blog/anubhooti-disappears-when

https://www.speakingtree.in/blog/search-of-god-ends-when

gR g gl a{@a g;éqqol-l D1 HedT HIHR Bifl #yoga #gurutattva #meditation - YouTube
How be one with nature? | Minute of Bliss | Gurutattva - YouTube

Heich! T foha Raran

https://www.youtube.com/watch?v=vmUk-gD{ZA0
https://youtu.be/FiISEfwHn7HU?si=HZtI13t7¢71DULZILS
https://youtu.be/GF_-CHBTMEg?si=X1p WJ3elylAS4NT
https://youtu.be/SAm4v3dR8CI?si=QA_ ZeMoLs9KmnW3D
https://youtu.be/Rn1D-tRhISE

https://youtu.be/DDGhnUYEVGk?si=609Y TIdQ8R1LPAWG
https://youtu.be/ZjcKWC4QcdU?si=03rukj6RMMz7ujiz
https://youtu.be/cFYUKVM8dxU?si=Rut6e5tkl04Z3xao
https://youtu.be/O9R-gFFLt2Y ?si=0zS-Gh2 VxPpgMRhO

T IRl & Yl &1 faF. The Science Behind Chanting Mantra. - YouTube
https://youtu.be/G5bW-O1D00c?si=9fm43UqTFj_xkohz
https://youtu.be/reFXUP4Mcdg?si=GetY OyGQtQVXCGid
https://youtu.be/HTKfQCQS5iZM?si=SeYYZNmUe-7278L1
https://youtu.be/cFYUKVMS8dxU?si=iT GDi7pWHIrOtBe

https://www.speakingtree.in/blog/relevance-of-masters-enlightenment
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https://youtu.be/BBliYp61BoE?si=gq  VpHexCndvXH
https://youtu.be/cmRxpwxwF-0?si=-ghXN_5akqet8Cbw
https://youtu.be/AcZyb3jfsqc?si=HXRR4CNRWKR-o03rh




Understanding Basic Forms of English Literature-2

(To be implemented from AY 2025-26)

Semester-1V
[Syllabus for SY B.Com (General), SY B.Com. (B.A.F/B.B.1./B.F.M./Entr./BMAF),

SY B.Sc. (Computer/L.T./E.V.S./Packaging Technology/DS), SY BMS and SY BAMMC]

COURSE CODE: U25CE4AEC01 COURSE CREDIT: 02

1 credit - 15 lectures 1 lecture is of 60 minutes

* Course Objectives:

1. To develop creative skills and narrative skills through close réading and appreciation of

literary texts

2. To cultivate appreciation of language as an artistic medium and to help students to understand

the performative aspect of the literary work.
* Course Outcomes:

1. Learner will be able to utilize the literary characteristics of the work of literature for

professional development

2. Learner will be able to express effectively after understanding the performative aspect of the

literary work

Module-1 Study of Short Stories (Total 15 Lectures)




1.O’Henry :The Last Leaf

2. Katherine Mansfield: The Doll’s House
3. Ruskin Bond: The Leopard

4. R.K.Narayan: An Astrologer's Day
5.Jhumpa Lahiri: 4 Temporary Matter

Module-2 Study of Drama (Total 15 Lectures)
Oscar Wilde: The Importance of Being Earnest
Recommended Activities:
1.Story Telling
2.Movie Screening on Drama

3.Role Plays
4.Reading awareness through Library visits

SCHEME OF EXAMINATION

The scheme of examination shall be divided into two parts:

= Internal assessment 40% i.e.20 marks

= Semester end examination 60% i.e.30 marks

e A) Internal Assessment: Total 20 Marks

1 *Continuous Evaluation 10 Marks

2 Role Plays / Group Discussion/Audio-visual 05 Marks
activity

3 Attendance 05 Marks

*Application oriented activities will be conducted

B) Semester end examination 30 marks




Question no.1

A) OR B)
Descriptive Question

Module no.1

10 Marks

Question no.2

A) OR B)
Descriptive Question

Module no.2

10 Marks

Question no.3

A) Short Notes
2 out of 3 Module no.1
(5 Marks each)

OR
B) Short Notes

2 out of 3 Module no.2

(5 Marks each)

10 Marks

Passing Criteria: 40% in Internal as well as in External (i.e.8 Marks in Internal exam of 20

marks and 12 marks in External exam of 30 marks respectively)
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